
INSIDE... LICENCE TO GRILL
CHUCS Bar & Grill opens three 
new magnificent sites to add to 
their growing portfolio of chic 
London restaurants 

Robust, investible companies must possess growth, 
ambition, and passion. 

We aim to back founders who show exceptional leadership qualities 
and have the drive and resilience to build businesses that will add to 
Britain’s commercial success. 

On this note, we’d like to introduce you to our recent investments 
across a diverse range of sectors including: 

Education, Technology, Wellness and Hospitality.

NEW INVESTMENTS
A look at the latest additions to 
Pembroke’s portfolio: HotelMap, 
Floom, Lyma, Kinteract, Thriva, 
Rubies in the Rubble

POPSA SNAPSHOT
Liam Houghton and Tom Cohen, 
reveal their story behind the 
revolutionary photobook app
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Since launching LYMA in 2018, the start-up has taken the supplement industry by storm. 
It’s the ultimate supplement created to make people feel their best and restore their 
natural balance.

LYMA is the most advanced supplement on the market today and incorporates a powerful 
blend of patented, clinically proven and peer-reviewed ingredients. It is backed by a 
scientific team with over 100 years’ combined experience in pharmaco-nutrition and 
represents a new “life changing” category within the growing health and wellness industry.

‘’LYMA is the new gold standard. Where competitors make claims, LYMA demonstrates 
scientific results. LYMA will continue to innovate to ensure we deliver the future of 
wellness, today.” Simon Goff, CEO, LYMA.

HotelMap is building a global, on-demand 
platform to modernise and streamline the 
hotel booking process for large-scale 
conferences and trade shows. The technology 
platform aims to replace the traditional 
analogue processes and excel spreadsheets in 
this sector, eliminating the problems and 
unnecessary costs associated with complex 
hotel bookings. HotelMap, now in its fourth 
year of business, manages projects in 512 cities 
and 33 languages worldwide in a market where 
over $128 billion is spent on hotel stays booked 
for conference attendees. The company has 
significant traction and is the event hotel 
booking platform used by the world’s largest 
conference and trade show organisers.

In July, Pembroke closed a record fundraise, 
totalling £23.6 million. Subsequently we 
have grown the team, welcoming four new 
members this year:

Tamara has left Pembroke after four years 
and has been replaced by Rosie Samuels 
who has taken on the investor relations and 
marketing role. 

MEET THE TEAM...
Orla Walsh joined us in April as a portfolio 
analyst and brings with her five years of 
experience working in audit at Deloitte LLP  
as well as her larger than life character. 

Fred Ursell joined as an investment analyst in 
July, having worked at Grant Thornton within 
the Growth Finance team and has proved a 
valuable addition to our investment team. 

Finally, we welcomed Chris Lewis on board  
in September as our new COO/CFO. 

Chris brings a wealth of experience, having 
spent ten years in the VCT industry.  

We’re thrilled that he has joined the team  
in time for the launch of our 2019/20 offer.

Floom is a digital marketplace which has 
paved a new and exciting way for customers 
to connect with local, independent florists. 
The company’s unprecedented technology 
has enabled this start-up to reach a global 
network of customers. Their expertise, 
coupled with an appreciation of unique floral 
arrangements, has allowed them to hand-
pick the finest florists in the UK and USA 
to offer customers exquisite bouquets with 
same-day delivery. Additionally, Floom have 
recently launched FloomX, a SAAS platform 
making the complicated process of running 
florist businesses seamless, gaining significant 
traction on both sides of the Atlantic.



Thriva is on a mission to put better health 
in anyone’s hands. They provide affordable, 
clinical-grade insights (thanks to their at-home 
blood test kits) and have helped over 100,000 
customers understand how their lifestyle is 
impacting their health. The company is fast 
becoming the go-to brand in the ‘proactive 
health’ category, an increasingly mainstream 
movement in which people are actively 
engaged in pursuing better health. Thriva’s 
customers are using the service to understand 
everything from vitamin and mineral levels to 
hormone function through to early indicators 
of heart disease and diabetes.

Learn

Education tech start-up Kinteract is a 
portable learning record from early years to 
graduation to lifelong learning. The unique 
online platform, which is now implemented 
in 80 schools with over 140,000 pupil 
accounts, gives real-time feedback on 
schoolwork to identify any problems early 
on. We believe Kinteract to be the epitome 
of transformational, high-impact learning 
technology, making it one of the most exciting 
EdTech products on the market today.

LICENCE 
TO GRILL

Pembroke’s latest investment is sustainable food brand, Rubies in the Rubble. They manufacture 
and distribute a range of condiments and chutneys using ingredients that would otherwise be 
discarded, including aesthetically-rejected fruit and vegetables and underutilised by-products  
of food production. The range includes: ketchup, aquafaba mayonnaise, and a range of relishes. 
Having saved 231 tonnes of fruit and veg, which equates to 256 tonnes of CO2, offsetting 
1.2 million car miles, their positive environmental impact speaks for itself.

Chucs Bar & Grill has added three lavish  
new locations to its growing portfolio of 
London restaurants. Chucs South Kensington 
opened its doors in June 2019, offering  
up a full-service café menu which can  
be enjoyed on their wraparound terrace.  
The Riviera inspired café will soon be  
opening two new sites on Ecclestone Street 
and Lower Sloane Street.



Give us a snapshot of Popsa
Popsa is using technology to disrupt the process of making photo 
albums – a £5 billion global industry, despite traditionally being a 
laborious task. Our aim is to help you relive your best moments by 
making the thousands of photos stored on your smartphone more 
accessible again. We use AI to automatically sort through your photos, 
finding the best moments, and then design them into printed photo 
albums that you can be proud of. 

People are craving meaning, especially as photo sharing becomes 
more transient with the use of Instagram stories and snapchat; photos 
nowadays have a very short life span, but the reason we take them 
hasn’t changed, we still want to relive the moments we capture and 
derive meaning from them. This is the gap that we’re aiming to fill.  
It’s very much a social product, closely tied up with people’s identities. 

How have you seen the shift from digital cameras  
to mobile, play an important role in the business? 
When we launched Popsa in 2016, people were already taking 
increasingly more photos on their phones. Every year there are more 
photos taken on iPhones than in the whole of human history combined. 

The issue with digital cameras is that photos tend to sit on the device 
for long periods of time, so the shift to mobile has meant that we can 
do far more with photos.

It’s been proven time and time again that having tangible photos is 
beneficial for your mental health. Reminiscing and reliving the past 
can play a crucial role in slowing some neurodegenerative diseases, 
such as Alzheimer’s, where photos have been known to help stimulate 
memories which are tied up with people’s personal identities. 

What advice would you give to people seeking 
funding for the first time? 

If you meet an investor and they don’t feel right for 
you, then don’t seek their funding because it’s a very 
important relationship for you as a founder. They 

support your business financially, but 
they are also going to support you as an 

individual. This is what we loved about 
Pembroke; we felt that they wanted us 

to succeed as individuals.

When and why did you seek funding?  
How did you go about it? 
We started to look for funding in 2016 to build our tech, grow our 
team and to market the product. We could never have reached 
the stage we’re at without funding. The money raised is 
essentially paying for people’s time and the expertise 
that you don’t have yourself. Everything boils 
down to someone’s time and abilities at the end 
of the day. 

We pitched hundreds of times – pitches can 
take all sorts of formats, from coffees to 
dragons’ den style panels, but we were pretty 
clear with each other from the outset that 
we wanted to work with investors as people 
who can help us develop a business, not people 
who sit on a panel judging us. The best investor 
relationships that we have are the ones where 
we share a mutual respect and feel as though 
we can make connections for each other.

What challenges did you face starting out? 
As with any start-up, you have to validate your idea and firmly believe 
in it to keep going; having that validation and self-belief is essential. 
It’s a huge amount of effort, but things will go in the right direction 
if you’re passionate enough and put the hours in. The pressure was 
intense starting out, having bootstrapped the company with our own 
money for a year - there was a lot of pressure to show some financial 
traction to potential investors.

What was the best piece of advice or support  
you have been given? 
A piece of advice which has resonated with us recently comes from one 
of our angel investors. She said to take time to reflect on the successful 
moments, however small, because it’s a crazy fast journey which you 
tend to get caught up in. Step back, appreciate where you’ve come 
from and be grateful for every achievement. 

What makes our founders tick and what do they look for from their investors?  
We speak to Liam and Tom from Popsa about the bigger picture. 

FOUNDERS’ PRINCIPLES

a snapshot of

How has Pembroke added more than just funding  
to the brand? 
Pembroke are 100% one of our most supportive investors. Will, 
Pembroke’s Portfolio Director, has become one of our best mentors, 
providing excellent advice as well as connecting us to relevant portfolio 
companies. A lot of investors tend to just look at the numbers, whereas 
Andrew, Pembroke’s CEO, sees the bigger picture and focuses on  

the human aspect. This means a lot to us when we’re in such 
high‑pressured positions and our problems are seen in a 
thoughtful and realistic light. 

Important information and disclaimer: 

This document is an advertisement and has been approved by Pembroke Investment Managers LLP, which is authorised and regulated by the Financial Conduct Authority (“FCA”) ref. 604924, as a financial promotion for 
the purposes of s21 Financial Services and Markets Act 2000 only. This advertisement should be read in conjunction with the full prospectus published by Pembroke VCT plc dated 2 September 2019. A copy of the prospectus 
is available at www.pembrokevct.com. An investment in shares in Pembroke VCT plc should be made solely on the basis of information set out in the prospectus. This advertisement, and information contained herein,  
does not constitute a prospectus, but is an advertisement, and this document does not form part of any sale, solicitation or any offer or invitation to buy or subscribe for securities in the Company. Investors’ attention  
is drawn to the Risk Factors set out in the prospectus, and no reliance is to be placed on the information contained in this document in making an application.


